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Learning Vocabulary Incidentally through Reading:
Effects of Learner Proficiency, Word Frequency, and Contextual Richness

Naoki FURUHI

This paper examined the relationship between students' incidental word learning and their level of English

proficiency, between acquisition and vocabulary frequency in a text, and between acquisition and contextual richness of

words. Participants, who are second graders of college of technology or kosen, are Japanese learners of English at two

proficiency levels. One reading text and three vocabulary tests were conducted over a one-week period. Analyses of

the data revealed that word learning were significant for each group. The higher proficiency group were able to acquire

more words than the lower group. Word frequency in the text was unrelated to vocabulary acquisition. However,

contextual richness of words were found to be related. In addition, an interesting spin-off was produced. A shorter text

was found to be suitable for analyzing the effects of contextual richness, while a longer one is ideal for studying the

effects of word frequency.
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25 identical 1 1 1 2
4  believe 3 3 0 3
choose 5 4 0 4
16 reason 2 1 3 4
26 mental 1 3 1 4
9 fear 3 2 3 5
11 probably 3 4 1 5
28 sense 1 5 0 5
21 complete 1 1 5 6
29  stupid 1 3 3 6
22 confuse 1 4 3 7
24  ideal 1 4 3 7
1 advertise 3 3 5 8
certain 35 3 8
7 customer 35 3 8
8 enough 37 1 8
13 inform 2 3 5 8
14  method 2 3 5 8
23 hide 1 3 5 8
10 popular 37 3 10
20 afraid 1 5 5 10
30 toothpaste 1 7 4 11
19 affect 1 39 12
6 commercial 35 8 13
18 specific 2 5 9 14
2 product 11 8 7 15
12 attract 2 6 9 15
17 shiny 29 8 17
15 psychologist 2 9 11 20
27 present 1 12 14 26
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1 5% : Misdirective contexts [fliEHOE 5 X 972 H D
%1 He has a fiog in his throat.
2 51 : Nondirective contexts & > MM Z72 > TRWH D
%l Then They released the dove.
3 i : General contexts 0 LITTHFHRIEML L TV D H 0,
EOHT IV =0T b b0
5l But the dove can fly through swiftly enough to
escape the destruction.
4 ;i @ Directive contextsZ DaEZEDDHNT L H 72 H D
5l A centaur was a strange creature, half man and half
horse.
REE, A2V v 7 ROEFIZONWTOa T
72 M DONTThb.

CSL DAL, HBEEEOBLGEIZOWVT, A%
HL, FHREZHLEZ SN TN D, 23,
EEOFRBEOIGEHBIC ORI L, BB
FCB DIz, A% OEmICHOVWTIT Z OV A%
Wb, B, AT T~y TI0PEAR(T
T, pmmfﬁmﬁﬁhﬁé%ﬁﬁbt& A,
023 Tholz. 7772 (1999, p23H) I i, =
DIETIET A S OEEEICARZEZ AL D k HDHIA,
SlENIRE 2 2HK S &0 R EHlen e Ex 7.

FITEGAF AL CSLIEHETH L. 72720
AT ARD %%ﬂAWL%Twio_,Cam
INEVNHDERENEDODOHRIBHE L TN D.



ESN TN A o
#19 FEREEEGL=aYT I AR
HiReE  BHEG6AE CSLFY
4  attract 15 1.50
9 complete 6 1.50
10  confuse 7 1.50
16 identical 2 1.50
18 mental 4 1.50
26 sense 5 1.50
11 customer 8 2.83
8 commercial 13 3.00
17 inform 8 3.00
23 product 15 3.00
24 psychologist 20 3.25
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Selling a Product

Part 1

A customer walks into a store. He stands in front of hundreds of boxes of detergent. He chooses one brand, pays for it,
and leaves. Why does he pick that specific kind of soap? Is it truly better than the others? Probably not. These days, many
products are nearly identical to one another in quality and price. If products are almost the same, what makes customers
buy one brand instead of another? Although we might not like to admit it, commercials on television and advertisements in
magazines probably influence us.

Advertising informs customers of new products on the market. It gives us information about everything from shampoo
and toothpaste to computers and cars. But there is one serious problem with this. Very often the “information” is really
misinformation. Needless to say, it tells us the products' advantages. But it also hides their disadvantages. Advertising
leads us to buy things that we don't need. It also confuses our sense of reality. “Beauty Queen shampoo gives you shiny
hair!” a popular singer known for her beautiful hair says in an advertisement. But it doesn’ ¢ tell us the complete truth:
that a healthy diet will have the same effect.

k2 FaT7T 2 b (HF)

1. mental 2. probably
(HWHEAEIZ QLD Q) FENIE @DFED G)YBELL (6D

3. present 4 . afraid
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5. advertise 6 . inform
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9. confuse 10. hide
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11. product 12. customer
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13 . attract 14 . affect
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15. shiny 16 . specific
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